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ABOUT US

Through creative design and operational excellence, the Stone
business uses color and texture to transform environments and
create a focal point of every space; enhancing the atmospheres in
which we live.

Backed by a world-class team of skilled artisans, technical leaders,
and other organizational leaders who literally pioneered the
manufactured stone veneer (MSV) category, the Stone Marketing
Team provides strategy-based sales and customer support, trend-
forward thought leadership, and a wide selection of relevant
marketing and communication resources.



MEET THE TEAM

Get to know your Marketing Team at:
ELEVATEWITHSTONE.COM/MARKETING

CRYSTA HAILES SARAH LOGRASSO

Sr. Director Marketing & Director of Marketing &
Portfolio Management Portfolio Management

CHELSEY CANTO SARAH HALFACRE

Marketing Project & Digital Marketing Coordinator
Communications Manager

ALLIE ROQUETA

Senior Digital & Channel
Marketing Manager

CONTACT US

ELEVATEWITHSTONE@WESTLAKE.NET




ELEVATE
WITH STONE

Give your customers a digital
selling experience.

ELEVATEWITHSTONE.COM

OUR BRANDS

Discover our full brand portfolio online.

STONE 101 By choosing Westlake Royal Stone Solutions, you not only
gain access to quality products, but you get a
powerhouse team of industry experts to support you in

Learn the benefits of Manufactured .
each step of your business.

Stone Veneer.

MARKETING
OUR TEAMS
Learn how our marketing team can

Each team page focuses on our help ignite and support your vision.
value proposition, brand portfolio, top
resources, case studies, and team
memiber contacts.

RESOURCES

Additional pages include information
about our AIA Program, Architecturall

TECHNICAL + TRAINING Resources, and Stone Brochures.

Our hub for all things technical,
including: installation videos, articles
from the experts, training courses, BLOG
Q&A, and more.
Discover the latest design and
industry trends.




DIGITAL

RESOURCES

Our library of digital resources
targets specific customer segments
and focuses on increasing wall share.
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THOUGHT
PIECES

Two-page leave behind flyers that provide a
quick snapshot of trending industry topics.

Download: Connect>Document Library

It's All About Curb Appeal

g

e

| Invite the Outdoors In

INVITE THE OUTDOORS IN

DETAILS

Explore the benefits and creative ways stone
veneer can be used in interior applications.

) VALUE ADD

™ Right on trend with the rise of Biophilic Design
' - the concept that bringing outdoor

g

IT'S ALL ABOUT CURB APPEAL

DETAILS

Details the results of Zonda Media’s 2021 Cost
vs. Value Report. Architectural stone veneer not
only gives a home a great first impression, it
continues to provide one of the highest return
values of any material.

VALUE ADD

Emphasizes the importance of curb appeal
and the positive impact of MSV on resale
value.

AUDIENCE: HOMEOWNER, BUILDER

elements indoors provides health and

wellness benefits.

AUDIENCE: ARCHITECT, DESIGNER,

BUILDER, HOMEOWNER

"MSV ranks
number two
nationally for
providing high
ROI, with 92.1% of
purchase cost
recouped in value
following
installation.

- According to Zonda
Media’s 2021 Cost vs.
Value Report


https://www.remodeling.hw.net/cost-vs-value/2021/
https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EsCUMQKJBDBGom0h-cV0USIBcHcEjjNB_m-WagXSyvPFDw?e=b8fthd
https://www.remodeling.hw.net/cost-vs-value/2021/

EDUCATIONAL
GUIDES

Multi-page educational guides curated for
Cultured Stone customers.

Download: Connect>Document Library

13 THINGS TO KNOW BEFORE YOU START BUILDING

DETAILS

Outlines key steps for planning your own
custom home build.

VALUE ADD

Creat piece to provide a homeowner that is
thinking about a custom home build. Can
also be something a builder can provide to
potential customers.

AUDIENCES: HOMEOWNER

A BEGINNER'S GUIDE TO MSV

DETAILS

Introduces the basics of Manufactured Stone

Veneer. What is MSV, application types, how to 25 QUESTIONS TO ASK FOR
install, benefits over natural stone, etc. SUCCESSFUL CLIENT ONBOARDING
VALUE ADD DETAILS

Reviews project planning questions that should

A great introductory piece for anyone : | !
e asked to a client prior to build.

interested in learning about MSV and MSV
installation. Also speaks to benefits of MSV

over NSV. VALUE ADD
Helps to manage client expectations

AUDIENCES: ALL throughout the project planning and building
process.

AUDIENCES: ARCHITECT, BUILDER


https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EmLQurKmsmZAtNHxrTSiP48BmyA2OhFqPs0RsWyAZx0nYQ?e=WUrdxg

DIGITAI— RESOURCE S CULTURED STONE
SHEETS

Each resource sheet provides a quick
snapshot of top online resources and
assets relevant to a specific audience type.

Includes clickable links to educationall
guides, brochures, trending articles,
inspiration galleries, digital tools, and more.

Download: Connect>Document Library

bublRALSY m

DEALER RESOURCES

SUPRORTING ALL FACETE OF
TOUR BUSINESS

RESOURCES AT YOUR FINGERTIFS

wdempnd

02 - INTERIOR DESIGNER

S CULTURED STONE

LEARN MORE ADOUT [LOORADD STOND
WSS 0SS AN COM

READ MORE DN THE GLOG
Bing.aidoradosione com

ELOCRADOSTONE .COM/AIA

O1 - DEALER

VALUE ADD

Provides a quick snapshot of

relevant brand resources for

each audience type in one easily

accessible document. 03 - REPAIR + REMODEL

THREE VERSIONS AVAILABLE FOR BOTH ELDORADO STONE + CULTURED STONE

Dealer Resources Interior Design Resources Repair & Remodel Resources
DEALER/DISTRIBUTOR DESIGNER/COLORIST HOMEOWNER, DESIGNER


https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EsCUMQKJBDBGom0h-cV0USIBcHcEjjNB_m-WagXSyvPFDw?e=b8fthd

Premium Architectural Solutions
for Inspired Living

Explore a diverse range: of indusirydeading brands and
high-periormance mamisctured products.

Westlake Royal Stone Solutions

Wiz sk Roysl Shone Soluions oflers an
atenswve portiods of anchitechural done
vanear in medt the needs of any projed:
e, iy and Beshyie.

Mo Dther materisl ofors tha dep,
compisxiy of colon, patiem, and s
dhdinchion as achiecursl slone weneot
Ouwr product porficle provides imitioss
kN DppoMLAas et st 3 wide:
rang: of siyles and budgets, maiong &
aasy iz anfenca your projert's scsthatic
P ] ENRNES and AUthantc Coior
pabebes that o wiiualy indsingushabla
from sona and othet naurl natoriak.

S CULTURED STONE.

adursdsine.com ekcndmiommn
[':D BUTER QUALITY STANE. SERSETTA
dulchaualiypdone.com virestadone.ocm
o &
STONECRAET KINDRED
E——— [T ——

Westlake

Royal Stone Solutions™

Far more informagion & design inspirasons vist alevatawithsiong.com

Explore a diverse range of
industry-leading brands
and high-performance
manufactured products.

ARCHITECTURAL
;; SOLUTIONS FLYER

A cornerstone piece that provides a quick
snapshot of our company's value
proposition and extensive brand portfolio.

Download: Connect>Document Library

VALUE ADD

Provides talking points for why one should
choose our products over a competitor:

Scale & Availability
Brand Equity

Expertise

Design Solutions
Nationwide Distribution
Dedicated Team

THREE VERSIONS
AVAILABLE:

Inspired Living
ALL

Multifarmily
BUILDER

Masons & Installers
MASON/INSTALLER


https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EsCUMQKJBDBGom0h-cV0USIBcHcEjjNB_m-WagXSyvPFDw?e=b8fthd

ARCHITECTURAL
SOLUTIONS fren_t?um Architer.:tural_ I.':"aolruti:ms
BROCHURES

Our full stone portfolio in a customer-
targeted brochure that highlights our top
products and application types.

Download: Connect>Document Library

o — -

I |7 Westlake
.~ Royal Stone Solutions™
_;,__‘._ b L. -

Premium Architectural Solutions
for Inspired Multifamily Living

| Premium Architectural Solutions
for Inspired Residential Living

01 - MULTIFAMILY

VALUE ADD

Provides talking points for why
one should choose our products:

Scale & Availability
Brand Equity 03 - RESIDENTIAL
Expertise

Design Solutions

Nationwide Distribution BRAND SNAPSHOTS

Dedicated Team

Each brand page includes a description, a highlight
of top selling products, and related imagery.


https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EhWLfzK9bOBKqIiT0REgbTABRMvgM15FXXTjW4cS677Jfw?e=lqQVMg

TOOLS +

PLATFORMS

Explore our available online tools
and digital platforms.
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CONNECT

The WRSS Marketing CONNECT (intranet) s St et st
site is a content management platform

that houses all marketing e
communications, tools, and resources S
with a goal to effectively align business .. -
strategy and support promotional efforts.

VALUE ADD

CONNECT allows us to easily share and
manage content, knowledge, and
applications to empower teamwork,

quickly find information, and seamlessly poafer
collaborate across the organization. -_ :

(Buccutdcting it Wi adar: Rakiniai Neore is More: The Resurgence of
The Marketing Site and the Marketing e T ——
Document Library ensure you have S
access to divisional updates and II ' ' "
current resources to support the goals
of you and your customers, as well as m““w“ B et s Uiyt e
elevate our position in the market. st E—

HOW YOU CAN GET INVOLVED

Continue to reference the site for the
most up to date information and
resources available. These are
organized based on asset type, market
segment and /or communication
channel.

Read each communication from WRSS
Marketing so you know what's new.
These announcements are posted on
SharePoint but also sent directly to your
inbox once per month.

BRANDS
All Brands

AUDIENCES: INTERNAL

STONE CONNECT MARKETING SITE
https:/ /bldgprods.sharepointcom/sites/bnas
toneMarketing



https://bldgprods.sharepoint.com/sites/bnaStoneMarketing

STONE
VISUALIZER

Our online visualizer tool allows you to
easily apply our stone products to a
sample scene or personal project
photo of your choice.

VALUE ADD

An easy and interactive way for
customers to see how our products will
visually integrate into their projects.

HOW YOU CAN GET INVOLVED

Encourage distributors and builders to
utilize this tool in their showrooms.
Builders can upload images or
renderings of their homes directly onto
the platform and have customers apply
stone on the spot.

BRANDS

Eldorado Stone, Cultured Stone,
Dutch Quality Stone

AUDIENCES: ARCHITECT, DESIGNER,
BUILDER, HOMEOWNER

ELDORADO STONE
eldoradostone.com/visualizer

CULTURED STONE
culturedstone.com/ visualizer

DUTCH QUALITY STONE
dutchqualitystone.com/visualizer

SAMPLE SCENES UPLOAD PHOTO

[E-_'b DUTCH QUALITY STONE
CHODSE A SAMPLE SCENE

Select ane of our samgle scenes below 2nd start designing.

UPLOAD YOUR PHOTO



https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Visualizer.aspx

CANTO

Digital asset management platform
with a centralized library for all brand,
product, and lifestyle photos, ready to
view and share anytime.

VALUE ADD

Share product images, application
examples, and marketing approved
photography with prospects or
customers. Keyword search capabilities
and immediate download or sharing
link capturing makes access easy.

HOW YOU CAN GET INVOLVED

Encourage distributors to use these
assets in marketing efforts of our
brands. Continue to share completed
project photography with the marketing
team so we can grow this platform with
new, trend forward examples of our
products.

BRANDS
All Brands

AUDIENCES: SALES + MARKETING
TEAMS, DEALERS/DISTRIBUTORS,
ARCHITECTS, DESIGNERS, BUILDERS,
MASONS

ACCESS OUR CANTO LIBRARY
elevatewithstone.canto.com



http://elevatewithstone.canto.com/
http://elevatewithstone.canto.com/

We develop and showcase
our architectural files on
two premier CAD + BIM
architectural databases.

CAD DETAILS +
BIMOBJECT

CADdetails and BimObject are two
leading platforms for providing
manufacturer-specific building
information and product files to the
world's top architectural firms, engineers,
contractors, and other design industry
professionals.

VALUE ADD

We have multiple file types available
that are compatible across the top
architectural programs, making it
easy for architects to specify us in
their drawings.

BEEPBEE
= 2 8.

HOW YOU CAN GET INVOLVED

Let your customers know they have
these files at their disposal and that we
strive to have all our top products
developed into the latest architectural
file types.

BRANDS

Eldorado Stone, Cultured Stone, Dutch
Quality Stone, Kindred Outdoors +
Surrounds

AUDIENCE: ARCHITECT

ADDITIONAL RESOURCES

For more information, and to
download files, visit the CAD + BIM
page on CONNECT.


https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/CADBIM.aspx

SOURCE

Source is an online marketplace to
discover, compare, and purchase
commercial building products, and
offers both a digital and physical
experience for industry professionals.

VALUE ADD

Opportunity to cultivate relationships
and drive business to our commercial
architecture and design sectors, share
product and specification info,
collaborate with professionals in the
industry and stay top of mind with
decision makers.

HOW YOU CAN GET INVOLVED

Free profiles available - Share this site
with architects and designers and
encourage them to follow our brands.

Specified regional representatives will
have Pro-Profiles to manage sample
orders and book appointments with
designers directly.

Co-host a 20-minute long “Snack Break”

presentation with a member from the
Source team (virtual).

Utilize the Source Resource Library,

conference room, and showroom space
to book presentations with local firms or

to host meetings and events. Only
available in Portland, Seattle, Honoluly,
Phoenix, Chicago, and NYC.

BRANDS
Eldorado Stone, Cultured Stone

AUDIENCES: ARCHITECTS, DESIGNERS,
CONTRACTORS

source About  Discover  ProCURE+Deliver  Signin _

MFR | Branas = Pro

Eldorado Stone

—h Befievability is at the very core of our company philosophy. For oS L alel
s | over 50 years, Eldorado Stone has been refining the art of D,

architectural stone veneer, When you set your eyes on Eldorado ‘San Marcos CA 92078

Stone, it looks authentic, natural and. t of all—believable. 8001 2551727

Take a closer look at our products and you'll see the difference:

unmatehed depth and variation of colors, erisp textural details and

one of the most extensive selections of stone profiles and colors @in® W

in the world. n
1tured Products



https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/Marketing%20Library/Forms/AllItems.aspx?RootFolder=%2Fsites%2FbnaStoneMarketing%2FMarketing%20Library%2FPlatforms%2FSource&FolderCTID=0x01200071C06C5BDD69C946A55B4AC05B965DA6
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/Marketing%20Library/Forms/AllItems.aspx?RootFolder=%2Fsites%2FbnaStoneMarketing%2FMarketing%20Library%2FPlatforms%2FSource&FolderCTID=0x01200071C06C5BDD69C946A55B4AC05B965DA6

SOCIAL

MEDIA

Explore our platforms and learn
how you can create more buzz in
your community.

PAGE

18

PAGE

19

PAGE

20

PAGE

21

PAGE

22

PAGE

23

PAGE

24

FACEBOOK

YOUTUBE

INSTAGRAM

PINTEREST

LINKEDIN

HOuUzz

MORTARR



BRAND PROFILES

Eldorado Stone

Cultured Stone
Kindred Outdoors + Surrounds

Dutch Quality Stone

QUICK STATS

Facebook ranks #1 social
platform worldwide.

26IM users across US + CA

Consistently ranks in the top 5
referral sources to our websites

TRENDING TOPICS

Design Trends
Project Photos
Blog Topics

12211 p i 12:08

< . Cultured Stone
P cial

Dec6- @

season is officially underway!

ree ways to elevate your hol
lay atmosphere that makes ce @TheRyanHaus_ and @chiz pany is giving us all
Read the full blog hered https of the moody and modern vil ed to welcome the
i \erry-expressively winter months 2

Pictured: Chalk Dust - TundraBrick
SCULTURED STONE Photo Credit: @chizenandcompany + @ TheRyanHaus_

’
an¥

oY Like () comment

Comment as Cultured Stone

SOCIAL PLATFORM RANKING WORLDWIDE
#2 IN NORTH AMERICA

FACEBOOK

Facebook is a top platform for connecting with followers
and distributors, sharing information, and telling the
decorative stone veneer story.

VALUE ADD

Facebook is a great platform for connecting with
homeowners as they share their spaces, and with industry
pros as they share projects theyre working on.

HOW YOU CAN GET INVOLVED

Be sure to follow our brand Facebook pages to stay up to
date on design inspiration, industry trends, and to see the
spaces our customers share.

AUDIENCES: ARCHITECTS, DESIGNERS, CONTRACTORS


https://www.facebook.com/eldoradostone/
https://www.facebook.com/CulturedStoneVeneer/
https://www.facebook.com/MyKindredLiving/
https://www.facebook.com/DutchQualityStoneInc/

WHAT IS MARKNUF
STOMNE VE

e SOCIAL PLATFORM RANKING WORLDWIDE

~* #1 IN NORTH AMERICA

YOUTUBE

YouTube is a free video sharing website that makes it easy
to watch online videos. You can also create and upload
your own videos to share with others.

VALUE ADD

This platform is a great tool for sharing how-to content,
brand videos, and videos about product offerings. Utilizing
keywords, you can target specific audiences with relevant
content.

HOW YOU CAN GET INVOLVED

Follow our pages to stay up to date on our brands and
share videos via your other social platforms or in
communications with your customers.

AUDIENCES: MASONS, ARCHITECTS, BUILDERS, HOMEOWNERS



https://www.youtube.com/c/EldoradoStoneVideos
https://www.youtube.com/channel/UCTGpLuKq2Bg61nK4VaucXBQ
https://www.youtube.com/channel/UCwU8L3zIyN58jytUTJVoMPw

12:59

DUTCHQUALITYSTONE
% Blogs 1 Posts

Are you hosting for
the holidays this year?

") dutchqualitystone

ety e [ SR

FIRESIDE FOCAL POINTS

A"
@ MYHINDREDLIVING.COM

amykindrediiving

Tap to read our latest blog for oav
creating spaces that ignite lively @) Liked by _sarahhalf and 30 others
conversations this season! dutchqualitystone Thi§ #ShareTheLoveSatursday is

brought to us by @i ®@iastonesupply: Time to get Toasty,
right alongside this @blackbirchhomes Black Birch... more

View ents

Send Message

SOCIAL PLATFORM RANKING WORLDWIDE

~ﬂ #3 IN NORTH AMERICA

INSTAGRAM

Instagram is a popular photo-sharing app that relies
heavily on photo + video sharing. It allows brands to
connect with consumers directly and quickly.

VALUE ADD

Ideal for visually showcasing our brands, products, and
overall value, Instagram is a major driver for customer
engagement and acquiring new photography. Curated
Social content also allows us to drive traffic to our own sites.

HOW YOU CAN GET INVOLVED

Follow our brands and share content on your own
platforms. With the unique story-linking tool, Instagram
allows you to drive followers to our website. This increases
the opportunity for engagement and customer interaction. .

AUDIENCES: HOMEOWNERS, DESIGNERS, ARCHITECTS



https://www.instagram.com/eldoradostone/
https://www.instagram.com/culturedstoneveneer/
https://www.instagram.com/mykindredliving/
https://www.instagram.com/dutchqualitystone/?hl=en

Wi
ELDORADO YERLTT

LATEST BLOG: BE INSPIRED

Pomeibigoii ot Pury oo

ENHANCING CREATIVITY WITH
NATURE-INSPIRED PLAYROOMS

e SOCIAL PLATFORM RANKING IN THE US

NW

PINTEREST

Pinterest is a visual discovery platform for ideas and
inspiration. With personalized boards + an excellent
algorithm, it's a self-sustaining platform.

VALUE ADD

Pinterest allows us to share design inspiration, blog content,
and product information beautifully and simply. Each pin
links to our website, driving engagement and traffic.

HOW YOU CAN GET INVOLVED

Utilize the content we have already created to populate
your own profile. Creating boards is simple and can have a
major impact for brand awareness.

AUDIENCES: HOMEOWNERS, DESIGNERS

21


https://www.pinterest.com/eldoradostone/_created/
https://www.pinterest.com/culturedstone/
https://www.pinterest.com/mykindredliving/

NEBCO U

UPCOMING EVENTS

TECHNICALLY SPEAKING

MSV INSTALLATION SERIES

MARCH 8 | MONDAYS 9|

&

®

Get the latest technical and ledge straight fram
our experts, jeff Tew & Chiis Hines

u ELEVATE WITH STONE

0 LARGEST PROFESSIONAL NETWORKING SITE
#5 SOCIAL NETWORK IN THE US

NW

LINKEDIN

The world's largest professional networking platform on the
internet, Linkedin is ideal for gaining B2B while connecting
with others in your industry.

VALUE ADD

Serving as a platform to connect with industry pros, Linkedin
is the ideal platform to promote educational events,
product news, and trends.

HOW YOU CAN GET INVOLVED

Our brands share content daily. Sharing events, articles, and
industry news can help you become credible, increase a
following and get noticed as a trusted brand ambassador.

AUDIENCES: BUILDERS, ARCHITECTS, DESIGNERS,
MASONS, INSTALLERS, DISTRIBUTORS

22


https://www.linkedin.com/company/48885/admin/
https://www.linkedin.com/company/culturedstoneveneer/
https://www.linkedin.com/company/kindred-outdoors-surrounds/
https://www.linkedin.com/company/dutch-quality-stone-inc./
https://www.linkedin.com/company/westlake-royal-stone-solutions/

HOUZZ

Houzz is a platform for home renovation
and design, connecting homeowners
and home professionals with the best
tools, resources and vendors.

VALUE ADD

Generates brand awareness in the A&D
community and encourages brand
ambassadorship. Leads consumers to
our network of dealers to drive business
downstream.

HOW YOU CAN GET INVOLVED

Promote Houzz as a value-added tool
to working with our business: Houzz is a
top resource for consumers to gather
home design ideas and for residential
design professionals and
manufacturers to showcase portfolio
and product images.

Drive end consumers to follow our
profiles and leave reviews about their
experience with us and our products
(Links are available on CONNECT).

BRANDS

Eldorado Stone, Cultured Stone, Dutch
Quality Stone, Kindred Outdoors +
Surrounds

AUDIENCES: ARCHITECTS, DESIGNERS,
HOMEOWNERS

Houzz generates over 40
million users each month,
90% of whom are
homeowners.

2
e Eldorado Stone & Shore < Save

s—— T A4 #r o W W I 41 Reviews
Building Supplies

AboutUs  Our Stories  Projects Credentials  Reviews  ldeabooks

i 50+ yours in busness B custom work W award winning (D

Believability & at the very core of our company philesopty. For over 45 years, Eldorade Stone has been refining the arl of
architeciral slone weneer When you sei your eyes on Eldorado Stone. i locks authentic, natural and=mast of all=bekevable
Roead Mofe

Our Storles

Sponsored oy
Spice Up Your Kitchen With an Unexpected
Accent Wall

Explofe 4 ways that s1ond-wender accent wals can add bold favor, cowrtesy of
Eldoracs Stone

Raad Mare » [ ]

35 Projects

Exterios Patio Liwing R Kiichen Bathronm Paod Famsily Room Entry



https://www.houzz.com/pro/eldorado-stone/
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Houzz.aspx?siteid=%7BF93D9DF3-1672-409B-824A-E6563B1AFD1A%7D&webid=%7B04CC828D-31CE-41F1-8381-A831ECAABBF7%7D&uniqueid=%7B722DE61B-A6CD-41AB-9EEE-49C1E4496379%7D
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Houzz.aspx?siteid=%7BF93D9DF3-1672-409B-824A-E6563B1AFD1A%7D&webid=%7B04CC828D-31CE-41F1-8381-A831ECAABBF7%7D&uniqueid=%7B722DE61B-A6CD-41AB-9EEE-49C1E4496379%7D
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Houzz.aspx?siteid=%7BF93D9DF3-1672-409B-824A-E6563B1AFD1A%7D&webid=%7B04CC828D-31CE-41F1-8381-A831ECAABBF7%7D&uniqueid=%7B722DE61B-A6CD-41AB-9EEE-49C1E4496379%7D

MORTARR

Mortarr is a platform for commmercial
design and construction professionals
to connect on project ideas, products,
resources, and preferred vendors.

VALUE ADD

Opportunity to drive business to our
commercial architecture and design
sector and to collaborate with our
partners or other professionals in the
industry.

HOW YOU CAN GET INVOLVED

Encourage trade professionals to
view/follow our profiles and share their
projects with us.

Share completed commercial project
photography with the marketing team
to make our profiles stand out and

attract professionals to use our brands.

Create a personal profile to follow our

brands, your network, and other leading

professionals in the industry

BRANDS
Eldorado Stone, Cultured Stone, Dutch

Quality Stone, Kindred Outdoors+Surrounds

AUDIENCES: ARCHITECTS, DESIGNERS

MORTARR has over 190k
total users, covering an
entirely commercial
audience.

L iad

VMORTARR

INSPIRATION PROS BRANDS THE FORUM

Search commercial project photos, products, and pros.

Showcase your company.  Learn More > Request Demo 3

PROFILE

f 1
HoleT Room Dés!

About Us

Cultured Stone products originated in 1962 when brothers Garrett and Floyd Brown of
Vallejo, California saw the need for a new kind of building material. The entreprencurial
pair of plasterers developed manufactured stone veneer-a concrote mixture cast in
flexible molds and hand-colored with iron oxide pigments to resemble natural stone.
Made of lightweight aggregate materials, the veneers wore approximately one-quarter
the weight of natural stone and easily adhered to most wall surfaces.

The Browns” small, regional company began selling to dealers in Northern California but
grew quickly as it added new products with a broader geographic appeal. Soon, Cultured
Stone products were distributed threughout the United States and Canada, Increased

All Loe:

Let’s Coll

R, canus

Nk Visit Webs



https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Mortarr.aspx
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LEAD
PROGRAMS

Learn about our current lead
generation programs.
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HOUSE DESIGNERS &
DIRECT FROM THE
DESIGNERS

SOUTHERN LIVING
CUSTOM BUILDER
PROGRAM

ADDITIONAL
PROGRAMS
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Advanoed Plan S

| W
STOME VISUALIZER

& s Mocificasions =
View AS Bulicing TiDs Articiess

A3 The Opsionss

Wi Kl Hoeme Electronice Articless

Offer popular, construction-ready and
builder-approved house plans for
purchase, created by leading residential
architects and designers in the country.

HOUSE DESIGNERS

& DIRECT FROM
THE DESIGNERS

VALUE ADD

Eldorado Stone and Cultured Stone products
are incorporated into various house plans for
purchase. We are the exclusive brands under
the stone and brick category and are
represented as a preferred product
prominently throughout their website in
articles, surveys, home building guides, emaill
blasts, and more.

HOW YOU CAN GET INVOLVED

Let customers know that we are the leading
stone manufacturer participating in this
program, which drives new custom home
builders downstream.

LEAD OPPORTUNITY

Leads are generated through plan
purchases or by expressing interest in
receiving product information. Marketing
cultivates homeowner leads and Sales Ops
directly manages builder leads and assign
to appropriate ASM.

BRANDS

Eldorado Stone, Cultured Stone

AUDIENCES: BUILDERS, HOMEOWNERS
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https://www.energystar.gov/
https://www.energystar.gov/

As the exclusive MSV sponsor of this
banupianes ooianonsay program, we have a unique opportunity to
create a network of brand ambassadors

and advocates among respected builders.

cusiom Dulider prog

Cultured Stone

WOCULTURED STONE

i T

SOUTHERN
LIVING

CUSTOM BUILDER PROGRAM

VALUE ADD

Direct access to distribute product
information to top builders throughout the
country.

National exposure through ads in Southern
Living and a dedicated product page on
SouthernLivingCustomBuilder.com.

Participation in virtual show homes and
custom builder program showcase homes.

BELGARD | Ty [®8e == @ScULTURED sTONE ELK
@Frofie @ome @ dr——n-n Shoimiel WELR HOW YOU CAN GET INVOLVED

Let customers know that our program
participation makes us the exclusive MSV
i) {8 ' brand in front of the nation's leading custom
builders.

LEAD OPPORTUNITY

Any custom builder participants in the
program receive product information from
us and a direct follow up by the Sales Ops
team.

BRANDS
Cultured Stone

AUDIENCES: BUILDERS

27




ADDITIONAL
PROGRAMS

We utilize the following external
and internal programs to
generate a steady stream of
qualified leads.

MORTARR

This platform delivers monthly leads list
consisting of users who engage with our
profile.

CADDETAILS + BIMOBJECT

The Sales Ops Team has access to
view, research, and reach out to any
architectural firms who have
downloaded our architectural files
from these platforms.

HANLEY WOOD

Our participation in Hanley Wood's
CEU program means we garner any
architect leads that attend our on-
demand AIA course through their
platform.

TRADE PUBLICATIONS

As part of our media plan, we have
partnered with various trade
publications to receive leads who
request more product information.

The Marketing Team works closely with the Sales
Operations Team to make sure any MQLs funnel into CRM
where they are further qualified as SQLs and get assigned
to the appropriate ASM for action.

TRADE SHOWS

Participation in top national trade
shows ensures we have both visibility
and access to attendees at each
event.

AIA COURSE REQUESTS

AlA sign-up landing pages on our
websites encourage leads to register
for a future AIA course presentation.

STONE VISUALIZER

Through various lead nurturing
touchpoints, we encourage any stone
visualizer users to request project
support.
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EDUCATION
+ TRAINING

Explore our online education and
training opportunities.
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CEU COURSES

TECHNICALLY SPEAKING

MARKETING 101

ONBOARDING

MARKETING SUPPORT
REQUESTS

GOTOMEETING

LINKEDIN
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We offer various architectural continuing education courses that can be used
across all our stone brands. All courses can be presented virtually and in-person,
and select courses are available on demand, with no need for an instructor.

VALUE ADD

We have multiple educationall
opportunities available for the
architectural community to learn
more about manufactured stone
veneer.

HOW YOU CAN GET INVOLVED

Make your architect clientele aware
that these courses are available to
them for credits.

Let your distributor/dealer database
know that you can present these

courses on their behalf to customers.

LEAD OPPORTUNITY

We have AIA/IDCEC course sign up
pages available on Eldorado Stone and
Cultured Stone’s websites. If someone
submits a course request, Sales Ops will
send the lead to the appropriate ASM.

BRANDS
All Brands

AUDIENCE: ARCHITECT

ADDITIONAL RESOURCES

For more information, and to view our
course offerings, visit the Architectural
Support Programs page on CONNECT.
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https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/AIA-Program.aspx

TEC

ICALLY

KING

ELEVATEWITHSTONE.COM/TECHNICAL

Visit our educational hub for expert information about installation best practices,

code compliance, and technical training.

VALUE ADD

We are committed to being a driving
force in the decorative stone industry
by providing our customers with an
unmatched depth of technical
expertise, practical resources, and
support.

HOW YOU CAN GET INVOLVED

Share Our Technical Page with
Customers — Installation resources,
technical videos, informative articles,
and to ‘meet” our regionall
representatives.

Schedule an Event — Technical
Trainings such as the Warranty and
Code Compliance Trainings are
great ways to spread brand
awareness and increase knowledge.

LEAD OPPORTUNITY

Scheduling a training session with your
customer and the regional Field Service
Representative can drive business
through increasing brand awareness,
increasing educational opportunities, and
by providing dedicated project support.

BRANDS
All Brands

AUDIENCE: MASON/INSTALLER

ADDITIONAL RESOURCES

e Mason + Installer CONNECT page
e Technical + Training resource folder
e NCMA CONNECT page
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https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Mason-Installer.aspx
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Our Marketing 101 training provides our external partners with an overview of all our
resources and services. It's a great way for them to understand the tools that are
available to them to better promote and market our brands, and the services and
support we offer as a valued partner.

VALUE ADD

Apart from a robust library of
resources, our marketing department
offers custom marketing services and
delivers consistent updates of
strategy and assets.

HOW YOU CAN GET INVOLVED

Schedule a Marketing 101 call with our
team and your customers.

LEAD OPPORTUNITY

Nurturing the relationship between our
marketing team and that of our
partners ensures consistent brand
messaging, encourages brand
ambassadorship, and shows partners
that we value their business.

AUDIENCE: ENTIRE VALUE CHAIN
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’Q

ONBOARDING

Onboarding is available to new members of the WRSS team, or to those who would like
to learn more about the resources and services we offer. Schedule a meeting with the

Marketing Team at elevatewithstone@westlake.net

VALUE ADD

The Onboarding presentation walks
through each of the resources,
services, and platforms that are
available to the business and to our
customers. This ensures each of our
team members is up to speed on
how to support their partners and
drive value in the market.

HOW YOU CAN GET INVOLVED

Take advantage of this training to be
aware of marketing and
communication strategies and the
resources available for our target
audience segments.

Use and share the resources
presented to support your partners
and their customers in the market.

LEAD OPPORTUNITY

Sharing these resources and getting
involved in the programs we offer
ensures we remain industry thought
leaders, as well as helps to promote our
brands and support our partners in
sales initiatives.

AUDIENCE: INTERNAL

ADDITIONAL RESOURCES

View all available resources from this
training in the Document Library on
the Marketing CONNECT Site.
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https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/Marketing%20Library/Forms/AllItems.aspx?FolderCTID=0x012000C124E3B67189604CA54E1788B4FADA95
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing

Submit a service request for marketing support through the HelpDesk (aka HEAT).
The Marketing team uses this system to manage incoming requests, to prioritize
projects, communicate progress, and report on all completed items.

VALUE ADD

To align on branding, messaging,
and business strategy, the marketing
team offers project support to you
and your customers. This system
allows us to track and prioritize
requests.

HOW YOU CAN GET INVOLVED

If you have questions regarding a
project, event, or would like to
strategize on how we can further
assist you and your goals, please
contact the marketing team.

Submit requests as soon as possible
as priority levels are subject to
change, and keep in mind standard
lead time is 2 weeks.

AUDIENCE: INTERNAL

This system is only accessible to
internal stakeholders. Requests for
external entities should be managed
by you and entered into the system
on their behalf.

ADDITIONAL RESOURCES

For more information on how to
submit a service request, view the
How-To Guide on CONNECT.

To submit a service request, visit the
HelpDesk Supyport Portal or click
"Submit a Service Request’ from the
Marketing CONNECT site.
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GoToMeeting and GoToWebinar are available for external virtual events such as AlA
presentations, brand information sessions, and product showcases. Separate from
Microsoft TEAMS, this platform allows you complete control of registrations, data
capture, and presentation functionality.

VALUE ADD

These secure hosting platforms give
us control to customize branding,
extend our reach, automate
communications, and interact with
the audience in unique ways. No
application download necessary.

HOW YOU CAN GET INVOLVED

Work with the marketing team to
schedule events with your customers
using this platform.

GoToMeeting is similar to TEAMS and
can be used for more casual
conversations.

GoToWebinar can be used for formall
presentations, such as large AlA
events, and in capturing in-depth
analytics about participants.

LEAD OPPORTUNITY

Track attendee information and
engagement and use these
opportunities to engage with key
players in the market and to follow up
with brand/product information.

AUDIENCE: INTERNAL

ADDITIONAL RESOURCES

Visit Best Practice Guides &Tutorials on
CONNECT for the "GoToMeeting Training
Guide” and "Presenting in a Remote
World" resource.

For in depth resources on GoToWebinar,
click here to visit their support center.

Visit How to Plan your Virtual Event on
CONNECT to get started.
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https://www.goto.com/webinar/features
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Linkedin is the largest social network for managing connections with professionals
and colleagues. Utilize this training to learn best practices, improve your social
presence, and to get the most out of your interactions.

VALUE ADD

Learn how to optimize your profile,
create brand awareness, share
educational content, and engage in
discussions to position WRSS and our
teams as thought leaders in the
industry.

HOW YOU CAN GET INVOLVED

Schedule a LinkedIn training with the
Marketing team at
elevatewithstone@westlake.net.

Maintain a presence on Linkedin,
connect and interact with your
network, share thought leadership
content, provide product education,
and garner engagement with team
members, customers, and the
community.

LEAD OPPORTUNITY

LinkedIn can help you connect with like-
minded individuals and foster
relationships with your customers.

Become a trusted ambassador for
WRSS by engaging with the community,
responding to questions and
comments, and providing information
to help grow your network.

AUDIENCE: INTERNAL

ADDITIONAL RESOURCES

Visit the Social Media folder on the
Marketing CONNECT site to view the
LinkedIn Best Practice Guide and for a
copy of the LinkedIn Training
Presentation.
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EVE NTS + Pé‘(; EVENT PLANNING GUIDE
PROMO ITEMS

Elevate your future events and 39 | ROCKGEAR
tradeshows.

PAGE
40 | COMPANY STORE
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EVENT
PLANNING
GUIDE

A comprehensive guide to get your next
event off the ground and running
smoothly.

VALUE ADD

To effectively align on branding,
messaging and business strategy, the
Event Planning Guide aims to support
you in the planning process of your next
event.

Event Promotions + Strategy

Pre + Post Show Communications
Email Campaigns

Branded Assets + Content

Lead Capturing

Booth Displays

Product Displays/Samples
Promotional ltems

ADDITIONAL RESOURCES

Find the Event Planning Guide in the Best
Practice Guides & Tutorials folder on
CONNECT.

See also How to Plan Your Virtual Event
for virtual presentations and events.

AUDIENCES: INTERNAL



https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EtAKOy3TYLtCsBgS0HRBnFEB1TTo47Ym8a41bXTCRUiHUQ?e=dRcSPb
https://bldgprods.sharepoint.com/sites/bnaStoneMarketing/SitePages/Plan-your-virtual-event.aspx

ROCKGEAR

A portal for ordering print items such as
literature, branded materials, and event
assets and displays.

VALUE ADD

Easily order print materials directly to
your door or directly to your customers.
Select the brand, asset, quantity needed
and shipping address. Our teams will
approve the request and our vendor will
finalize the order. Once items ship,

a tracking code will be sent to the user's
emoail address.

This portal ensures you have access to
the most up to date materials and can
supply your customers with the sales
and promotional items they need to do
business.

[tems Include:

Brochures
Product Literature
Pop-up Banners
Fence Banners
Table Cloths
Samples

ADDITIONAL RESOURCES

Visit RockGear at
www.rockgearcentral.com

Find the "RockGear User Guide" and the
"Event Planning Guide” in the Best
Practice Guides & Tutorials folder on
CONNECT.

AUDIENCES: INTERNAL



http://www.rockgearcentral.com/
https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EtAKOy3TYLtCsBgS0HRBnFEB1TTo47Ym8a41bXTCRUiHUQ?e=dRcSPb

COMPANY
STORE

Shop Stone branded promotional items
and swag via our vendor, Promoshop.

VALUE ADD

The Stone company store includes
branded promotional items that are
available for purchase by employees.
The site includes apparel, drinkware,
office supplies, and lifestyle products
designed with stone brand logos.

Promotional items are a great way to
promote our products and interact with
customers. Bring these to events or
send as a gift.

ADDITIONAL RESOURCES

Visit the Stone Store via the CONNECT
Marketing_homepage or directly at
https:/ / elevatewithstone-promo.com/

Find the Event Planning Guide in the Best
Practice Guides & Tutorials folder on
CONNECT.

AUDIENCES: INTERNAL

Shop Al Apparel +  Dirkware  Office  Litestyle  Brand By Division « Q

Welcome!

Shop prometional ideas from the below collections or

SHOP ALL

COLLECTIONS

Apparel Drinkware Lifestyle

FEATURED COLLECTION

]

Iuality Stane 20 oz Two-Tone Arctic Zone Titan Deep 5" X 7" Spiral Stone Carpenter Pencils
*CANVAS Hirnalayan Tumbler Freeze 6 Can Golf Paper Notebook 30038
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https://bldgprods.sharepoint.com/:f:/s/bnaStoneMarketing/EtAKOy3TYLtCsBgS0HRBnFEB1TTo47Ym8a41bXTCRUiHUQ?e=7IUoi2

BRAND
RECOGNITION

Our strong focus on public and media relations
paired with our close relationships with
tastemakers in the industry solidifies us as
brand leaders.

VALUE ADD

Media exposure and industry recognition
elevate our brands by emphasizing our
relevance, knowledge, and unmatched quality.

THOUGHT LEADERSHIP

Many major publications have republished our
thought-leading content, showcasing us as
forward-thinkers that are trusted in the A&D
community.

AWARDS

Multiple brand award wins further perpetuate
our position as industry leaders.

B Architectural
ey CCOId

GOOD DESIGN |
WINNER ')

Architizer
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INNOVATION AWARD
WINNER
ARCHIECTURAL g | fesorr Shore

T e ARCHITECT

Need to Take Your Project to the Next Level? Say It with
Stone

o Ston

MEDIA PLACEMENTS

Partnering with a PR agency with close industry ties
has helped us gain exposure in top consumer and
trade publications.

[trendwatch]

Top 100

Products

INTERIOR
DESIGN

P
HGTV
Forbes

“Hétise
Builder
retrofit

HOW TO GET INVOLVED

Sell this as a value add to your customers. Share
media placements and awards with customers and
on social media.
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CUSTOM

MARKETING

Discover how we can engage your
customers with curated assets to
meet their needs and elevate our
brands.
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CASE STUDY 1 EMA".
INTERIOR DESIGNER - FALL TRENDS c AM P AlGN S

Brock White was looking to target their interior designers with a fall-
themed email. We crafted a fall trends one-time send which they

sent to their entire database of designers. The email highlighted We can work
design trends across multiple brands under our portfolio and together with your
included engaging photos to catch the audience's eye. customer to create

engaging custom
email campaigns.

CASE STUDY 2 They provide us their
insight and we

BRAND PORTFOLIO INTRODUCTION deliver design +
content.

Carolina Stone Products wanted to showcase how their turnkey
services set them apart from other dealers. We created a three-part
series that introduced our multiple brands, educational thought
pieces, and Carolina Stone Product's installation and project
management services.

Discovera

Embracing Fall in Your
Higher Standard

Home Decor

Best in Class Products

[ T [T T, - | D oo snn ST

Featured Product | Dutch Quality Stone | Winter Point = Weather Ledge

cozy Up Your color palette ;III.I-:H.ES ‘ VIEW . Eldnrud tDnD VIEW

Warm, earthy colors are in this season. Explore using nature-inspired colors in your

design like burnt oranges, terracotta, deep greens, and marsons. Pair these colors with

your namre inspired stone installation.
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CASE STUDY 1

MULTI-BRAND

SiteOne requested a stock brochure that listed their whole product
line. We created a cohesive multi-borand layout for them, including
their locations and contact information.

CASE STUDY 2

BUILDER SHOWCASE

J. Patrick Homes needed a stock brochure that showed customers
their various stone options for their custom homes. We worked
closely with their team to source and showcase their own
photography throughout the brochure.

Shvarizr
Mcaintsen Liage Pares

Cyem Soge Farhodge Tl

STOCK
BROCHURES

Co-branded stock
brochures help your
distributors
showcase their
specific product
offering to
customers.

We can also work
with builders to
create a stock
brochure
highlighting their
custom offerings.

J. PATRICK HOMES srocx sronucts
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CASE STUDY 1

DIGITAL ADS

This suite of ads was created for Oldcastle Coastal to be included in
an email blast as part of their partnership with the Florida AlA.

CASE STUDY 2

FULL PAGE CO-BRANDED PRINT ADS

These full-page print ads were developed for B&L and Midwest Block
& Brick, respectively for inclusion in local print publications. The
Midwest Block & Brick ad prominently featured their locations while
the B&L ad included a discount incentive to customers who
mentioned the ad.

BT
SMART

AD
CREATIVE

Our design team can
provide beautifully
crafted ads for your
customers.

This keeps our brand
message and vision
consistent
throughout the
media.
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CASE STUDY 1

MOBA STREET OF DREAMS SHOWCASE

Working closely with the regional sales team and Watkins Concrete
Block, we created promotional assets to elevate our presence at the
MOBA Street of Dreams in Omaha. This included a trackable QR
code flyer, email campaign, and curated social posts. This event
resulted in four fire bowl sales.

CASE STUDY 2

AIA VIRTUAL PRESENTATION EVENT

The Midwest Regional Team wanted to launch a virtual AIA event,
targeting architects in their region. To help extend the exposure of
this event we created an email template for distribution, a supporting
event flyer, and a social graphic that their team could use across
their social network. We also set them up on GoToWebinar to track
attendee registration and conduct the AlA virtual session.

Designing

#a tmmturact in MAOOA Stressi of Draarrs Homa = parnershe wih

Designing Commercial Projects with

w Manufactured Stane Veneer
Pl Qm
Cosmsraucron WATHINSG ]

Custom Flyers Email Templates

Course Overview

EVENT
SUPPORT

We can help you
launch and promote
your next event to
make sure you dre
maximizing exposure
and executing
trackable ROI.

Commercial Projects

with Manufactured Stone Veneer

December 17, 2021 | 1200pm - 1:00pm CST

The end of the year is approaching quickly,
do you have the CEU credits you need?

Social Promotion
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CASE STUDY 1 FLYERS +
PREMIUM BRAND SELL SHEET SELL SHEETS

This premium brand flyer was created for Western Materidls to be
included in a giveaway bag as part of their Outdoor Design Center
Grand Opening. The event included 100 attendees and heavily Custom flyers and
promoted our two premium and outdoor living brands. sell sheets are a
great way to
showcase products

and services to

CASE STUDY 2 specific customer
targets.

COMMERCIAL/RESIDENTIAL SELL SHEET

The Mountain-Southwest regional team wanted to create a sell
sheet that local distributors could use to promote Eldorado Stone
commercial and residential applications and push foot traffic into
local dealer locations. The sell sheet listed the regional sales rep
information along with a list of dealers for customer follow up.

Premium Architectural Solutions for Inspired Living e |
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Far rcre #1en kel @ cerhay, Cubured Sicrs e prodicsd
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CASE STUDY 1

MODEL HOME PLACARD

Masson Steel requested signage that they could use to call out our
product in model homes. This would be placed next to our stone
within the home so homeowners could read and get more
information about the brand and profile.

CASE STUDY 2

PARTNER BLOG POST

Utilizing knowledge from our expert partners at CSl, we teamed up to
explore the topic of thin-cut natural stone and how it stacks up
against manufactured stone veneer. In an ever-changing industry,
this article continues to push MSV to the forefront.

ANCIENT VILLA
LEDGESTONE

COLORS

S CULTURED STONE.

CUSTOM
CAMPAIGNS

We aim to provide
customized support
to our partners, no
matter how unique
the request.

48



QR CODE POSTCARDS

TRACKABLE LEAVE BEHINDS

Our double-sided postcards are perfect leave behinds at trainings
or events. Trackable QR codes on the front offer access to additional
resources and space to promote a partner distributor, while the
back includes sales contact information.

CRM TEMPLATES

INVITATIONS, FOLLOW UPS, PRODUCT PUSHES, INDUSTRY NEWS

We have carefully crafted standardized email templates in CRM that
you can send to your customers. This includes invites and follow-ups
for AlA events or WCC trainings, a campaign to push DND sales, an
introduction to MORTARR, and an announcement about our NCMA
committee involvment.

MULTI-USE FLYERS

SELL SHEETS, INVITES, REGIONAL DEALER SPOTLIGHTS, & MORE

We have created a range of sales flyers can be used in digital format
or printed locally for drop off at customer locations. We can customize

content, add contact form fills, and incorporate partner branding.

ELDORADO
STONE

MHATURE-INSPFIRED
COLORS + TEXTURES

Far mare than 45 fEaE, Eldarade: Seors has
demansmratsd an undaniabls passion for creating
authantic produces chat noc anly alevara qualiee and

CHODEE FROM 1504+ ETONE
ETYLES AND TEXTUREE

+ Inearior +  Commarcial

design, bur alsa sroainsbilioy. 2 Ee . Pesidonsal
E‘:ILT:"‘ ErE s Emmh m‘*‘ “:‘ FOR MORE INFORMATION COMTACT:
a . From casting our sanas fram s mada ey —

fram raal nacural scones co hand painting cur brick 602 -668-1507

and stana picea by placa chris wainhcuse{Tweslska nat

FIND US AT YOUR
LOCAL DISTRIBUTOR
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APAGHE STONE

I-.dl.._ 22040 Narth = &wra, Phosrin, A7
1 623-5B1-T&25

77 0'Wase Bassling, Apache luncrian , A7

480-571-6100

PACIFIC SURPLY

A801 W, Calkar 5., Sondak, CA

NES FOR JOINING US: EXPLORE

CUSTOM
SALES PIECES

We strive to elevate
your sales efforts by
creating custom assets
to help you reach your
sales goals.

Help Us Help You

Have an idea for a great
piece that is missing from
our asset library? Let us
know and we'll work to get
you what you need.

ARCHITECTURAL RESQURCES
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Fah abbiTidnaL AEROUASES
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MORE INFORMATION

CONTACT
ElevateWithStone@westlake.net

QUICK LINKS

ELEVATE WITH STONE ..o ELEVATEWITHSTONE.COM
CONNECT INTRANET ..o, BLDGPRODS.SHAREPOINT.COM/SITES /BNASTONEMARKETING
SUBMIT A MARKETING REQUEST ..o BORAL.SAASIT.COM/MODULES / SELFSERVICE
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http://elevatewithstone.com/
http://boral.saasit.com/Modules/SelfService
http://bldgprods.sharepoint.com/sites/bnastonemarketing

